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Serial entrepreneur and creative hotdog, Gene Fowler was kind enough to serve as a panel-

ist at Fullsail 2009 in the midst of closing Fatkat.  Heõs now on the upswing again, in new ôdigsõ 

and with a new brand: Loogaroo. Gene once again agreed to answer our questions and 

share the next chapter in his story.  
 

NBSC: Tell us about what youõve been up to since last May. 

Gene: When Fatkat closed ð we were careful to keep our reputation as producers intact by 

making sure we delivered on outstanding obligations. After the last FedEx of TV shows to 

Teletoon and YTV left the Fatkat Studio, we locked the doors, jumped in our canoe, crossed 

the river and opened a new shop.   Our reputation was intact ð everyone knows that these 

things happen. The best from Fatkat came with us and in no time we scored a gig with  

Sesame Workshop. We have just finished that project and are now working on a few  

commercials. Weõre not 120 people, more like 12, but weõre tight, wicked good and much 

happier.  
 

NBSC: Has going through the closing of Fatkat changed your approach to business?  

Gene: You could say that for sure.   At Fatkat I hired people to take care of everything I  

didnõt want to do: sales, finance, 

operations.   Back then I only 

wanted to make cartoons; Iõm 

good at it. But now, I know more, 

I like business and I have my 

hands in all the cookie jars; Iõm on 

top of everything at Loogaroo. 

Back at Fatkat in 2007  we were 

turning away work like crazy, then 

the world changed and the 

phone stopped ringing. But by 

then our burn rate was atrocious 

and I was thrust into a CEO role 

very quickly to fix it all. It was one 

of the scariest things Iõve ever 

gone through, but also the best  
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Rahaf saysé 

òSocial media can 

level the playing 

field. So it doesnõt 

matter if you have 

two employees or 

200; if you use it 

effectively you can 

get your voice to just 

as many people.ó  

Rahaf Harfoush, Social 

Media Strategist and 

panelist at the Fullsail 

Summit 2009.  

Telegraph Journal,  

11 May 2009  

mynexia has been focusing on engaging our community using an open feedback loop on how to 

improve the site in 2009. Creating online communities takes tremendous effort and time, and  

mynexia has been listening carefully to clients, partners and investors to make mynexia work for 

business.  
 

mynexia now carries the brand businessboard.com.  We have also adopted a community bulletin 

board motif.  Broad response to these changes has been very positive. Saving our clients valuable 

time and money to find what they need is our focus. As such, we are committed to continually 

simplify, improve, and enhance the site to meet the special needs of our valued users.  Your feed-

back has been instrumental in setting our direction with this past release, and we thank those who 

have been working with us to take the site to the next level of simplicity and value. Stay tuned!  
 

Through our partner network, we are launching several campaigns to create awareness, increase 

traffic and stimulate community activity ð we hope you will be part of our growth! Visit us, post 

bulletins, and participate in the discussion.  

- submitted by Kelly OõBrien                                                   

mynexia - Saving you time and money  

Reporting on the New Brunswick Securities Commissionõs FullsailÊ capital markets initiative  

 

Gene Fowler - presenter at Fullsail Summit 2009 



If you are trying to raise money for 

your company, you may need to 

comply with New Brunswick securi-

ties laws and not even know it.  

There is a common misconception 

that securities laws only apply to  

incorporated companies listed on a 

stock exchange. The truth is securi-

ties laws apply to any company 

that issues a security, incorporated 

or unincorporated, including those 

not listed on a stock exchange.  

The New Brunswick Securities  

Commission (NBSC) recognizes that 

the registration and disclosure re-

quirements, which serve to protect 

the investing public, are not always 

necessary. Therefore, the NBSC  

provides exemptions, exceptions 

which relieve a person from registra-

tion and prospectus obligations in 

certain circumstances.  

The rules surrounding who needs to 

be registered with the NBSC to sell 

securities have recently changed. The 

NBSCõs revised Capital Raising Exemp-

tion brochure reflects these changes. 

It also provides information about 

h o w  t h e  c a p i t a l  r a i s i n g  

exemptions can help you raise money 

for your company.  

Contact us to get a copy of the  

brochure or download it from the 

NBSC website (www.nbsc -cvmnb.ca).  
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Are you raising capital for your business?  

thing Iõve ever gone through.  Being put into the 

position of saving a multi -million dollar company 

was the best business school Iõve ever been to, 

even if it didnõt work out. You should try it sometime. 
 

NBSC: What are you doing differently now?  

Gene: Iõm doing more of everything now, but I have 

help.  I have advisors, a part -time accountant and 

three great producers.  I have systems in place to 

help me keep my eyes on the business and my  

fingers in the cookie jar.  Fatkat educated me; I am 

now equipped to know where Loogaroo stands at 

any given moment. I am using web 2.0 apps like 

crazy, Pulse for monitoring cash flow; BaseCamp for 

project management; and HighRise for contact 

management. And, Iõm to Gmail like a fiddler at a 

square dance!  
 

NBSC: Any words of encouragement for our Fullsail 

òMaking Headwayó readers?  

Gene: Trust yourself! Trust your ôgutõ instinct.  When 

you first see/think something and your gut tells you 

donõt do it ð trust yourself and donõt do it. Trust that 

first thought! Listen to the little voice. Human instincts 

are sharp, but we never listen to ourselves.  
 

NBSC: How did you choose the name for your new  

company, Loogaroo?  

Gene: We wanted to call it something fun, mischie-

vous and silly.   Loogaroo was a fun word and had a  

mythical element. Itõs the phonetic spelling of loup-

garou (the French term for werewolf!), and still plays 

a big role in Caribbean folklore. Their version is 

pretty scary, but by associating it with cartoons and 

games, weõll make it an awesome household name 

in no time!  

PROFILE: Gene Fowler  

Free copies of this newsletter are  

available for you or your office. 

Contact us to get the latest edition 

of Making Headway ! 

www.nbsc -cvmnb.ca  

information@nbsc -cvmnb.ca  

866 933-2222 

òI have been a supporter and sponsor of the 

New Brunswick Securities Commissionõs  

Fullsail Summit since its launch several years 

ago. It is an important and significant event.  

I have encouraged its continuation even 

when there have been obstacles to doing so.  

 

It takes courage and commitment to build an event like  

Fullsail and I applaud the NBSCõs determination to make  

the product work for all its markets. And, I felt that this  

yearõs offering was particularly beneficial to many of us  

in attendance because of one specific presentation.  

 

The morning panel on social media and marketing was  

totally enlightening. The two presenters Rahaf Harfoush and 

Tod Maffin (ably moderated by John Ibbitson) were so well 

credentialed and very gifted speakers. They offered  

compelling rationales behind the growth and effectiveness 

of the coming world of social communications and  

marketing.  

 

Much of what I learned that day has now become part of 

Progress Mediaõs online strategy. And indeed, that which 

was forecast by the two has already started to appear in 

our everyday world.  

 

Kudos to the NBSC team for choosing these two great  

representatives and for having the vision to include them in 

a capital -based event. That session alone made the  

sponsorship and the early morning fire alarm worth it.  

Congratulations!ó 

 

Neville Gilfoy, Progress Media  

Have your say...  

SUBSCRIBE 


